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New Identification Solution for Retailers with No Media Discontinuity 

 

Lekkerland and epay Introduce Digital ID Solution 
• More convenience for customers buying prepaid cards utilizing new on-location 

identification via electronic ID card at gas stations 

• Further opportunities for “Identity as a Service” application solutions expected in 

retail alongside increased numbers of products requiring identification 

• Huge potential as federal government focuses on digital identities 

 

Martinsried, March 17, 2021. “Digital identities” is a very hot topic on the German 

government’s agenda: for instance, your ID card should be available and user-ready 

on your smartphone by September, 2021. This opens up new opportunities for retailers 

to utilize electronic ID card-based identification services to expand their product 

portfolio, address new customer groups and increase customer frequency. epay and 

Lekkerland are now exploring how such customer-friendly identification solutions can 

be designed with additional sales potential for retailers, using the example of prepaid 

card purchases at gas station stores. They have jointly developed a digital KYC solution 

(Know-Your-Customer solution) building on the electronic ID card and residence permit 

functionality. This includes securely and rapidly identifying customers directly on 

location when purchasing SIM mobile cards with no media interruption. This represents 

an efficient alternative to video and Postident procedures. The Bundesdruckerei 

(Federal printer) has licensed full-service payment provider epay’s identification 

procedure based on the electronic ID card, paving the way for technical 

implementation via its processing platform. Lekkerland, the specialist for on-the-go 

consumption, will take over sales to gas station stores. 

 

Great Potential for Retailers 

The potential for retailers to offer their customers fraud-proof identification and 

immediate activation of the product they have just purchased on location is something 

that goes far beyond prepaid cards. Veith Huxohl, Head of Product Management & 

Marketing Corporate e-va at Lekkerland describes the many possibilities: “Our joint 

identification solution provides an improved customer journey generating higher 

customer satisfaction. We will start by offering this solution at gas stations. The potential 

for the entire retail trade, though, is enormous. It can be used to map other products 

such as prepaid credit cards, consumer loans or vehicle fleet cards which will increase 

customer numbers and repeat visitors at the POS.” 

Identity as a Service solutions (IaaS) enable retailers to benefit from the fast-growing 

field of ID-based products and services, expand their own range of offers accordingly 

and, in doing so, create even more added value for customers. From its beginnings as 

a prepaid mobile pioneer 25 years ago, epay has evolved into an international full-
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service payment provider with gift card, loyalty, issuing and payment solutions—all 

handled through one-stop access to epay’s technology platform. The new 

identification service is no exception. New solutions are developed in close cooperation 

with retailers to best reflect industry needs and customer demand: “We see our new 

identification solution as a building block in our 360-degree portfolio for retailers. We are 

actively shaping digital transformation in retail alongside our partners and are fully in 

tune with consumer expectations. Digital age customers demand and expect a 

conveniently designed customer journey at all times—spanning brick and mortar, online 

and mobile. Our joint KYC solution is an example of this customer focus and also enables 

us to add value to customer transactions requiring identification at the POS, something 

which will be a growing trend in future,” explains Volker Patzak, Director Business 

Development epay. 

Better User Experience Through Seamless Integration 

Seamless integration of the ID solution, which is completed within minutes of purchasing, 

is a vital part of customers’ user experience. The consumer experiences the 

identification process as follows, taking a prepaid mobile phone card as an example:  

• After payment, the consumer initiates the activation process by first scanning 

their ID card by placing it on the POS terminal display.  

• The consumer then has to enter their CAN (Card Access Number / individual 

access number) or personal ID PIN and a valid email address. This completes the 

activation process. 

The first presentation of the solution by Lekkerland and epay on the occasion of the EHI 

Innovation Days on 17.3.2020 can be downloaded here: epay.blog 

About Lekkerland 

We Are Your Specialist for Consumption On-The-Go. 

Lekkerland is the specialist for consumption on-the-go. Lekkerland is responsible for around 61,300 points of sale 

throughout Germany and employs around 2,750 people. It achieved revenues of around €6.7 billion in the 2019 

financial year. 

As well as Germany, Lekkerland is active in Belgium, the Netherlands, Luxembourg and Spain. The company managed 

around 85,500 points of sale across Europe in 2019 and employed around 5,000 people. Revenues were in the region of 

11.8 billion euros. 

Since 2000, Lekkerkand has been part of the REWE Group, one of the leading trade and tourism groups in Germany 

and Europe. REWE Group achieved total sales of around €63 billion in 2019. Founded in 1927, REWE Group is now 

represented in 24 European countries and has more than 360,000 employees. 

Lekkerland.de 

Rewe-Group.com 

 

About epay:  

epay is a world-leading full-service payment provider for payment processing and prepaid solutions that processed 2.4 

billion transactions in 2020. The company has built up an extensive network of retailers with 748,000 point-of-sale 

terminals in 57 countries, to connect renowned brands with consumers all around the world. The company offers a 

portfolio of gift cards (prepaid, closed loop and digital media), business incentives and payment solutions (card 

acceptance, terminals, e-commerce, mobile and Internet of Payment) for omnichannel commerce, and offers its 

services thanks to its proprietary cash register integration software. epay is a segment of Euronet Worldwide, Inc. 

(NASDAQ: EEFT), a Kansas-based company which earned $2.5 billion in revenue in 2020, employing a staff of over 8,000 

employees and serving customers in 175 countries.  

Press contact  

epay:  

https://eur03.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.lekkerland.de%2F&data=04%7C01%7Cingo.gschwilm%40Lekkerland.com%7Cf2ca721886774fa5c3c208d8d3f44fe3%7C6601267385f8456bbd8db234a2507c99%7C0%7C0%7C637492393545825648%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=VcEa3SpU9jUl0DmmZ0n0Zoj9XZbOCSsU2O7tHsaQR0U%3D&reserved=0
https://eur03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.rewe-group.com%2Fen%2Fstartseite&data=04%7C01%7Cingo.gschwilm%40Lekkerland.com%7Cf2ca721886774fa5c3c208d8d3f44fe3%7C6601267385f8456bbd8db234a2507c99%7C0%7C0%7C637492393545835615%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=7mHsjYGsMk9aXheHnCsX8rvu172XPkEXH58YjWHR3UA%3D&reserved=0
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Jana Weisshaupt 

PR & Communications 

epay - transact Elektronische Zahlungssysteme GmbH 

Fraunhoferstr. 10  

82152 Martinsried, Germany 

+49 89 899643-499 

j.weisshaupt@epay.de 

www.epay.de  

 

Lekkerland: 

Janine Hoffe  

Director Corporate Communications 

Tel.: +49 2234 1821-184 

Fax.: +49 2234 1821-480 

Mail: presse(at)lekkerland.com 
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